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About Y St.

" e Launched in 2004

e (Over 6,000 high school youth trained
e 2011 CTFK Group Youth Advocate of the Year




The Meltdown Campaign

Objective:

Assess public opinion if the packaging,
flavoring, and marketing of the new
dissolvable smokeless and spitless tobacco
products appeals more to youth than adults.

www.MeltdownVA.com
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Data Collection
" o Dual purpose: Assessment & Education
e (Convenience Sample

e Approach: Avold social desirability and
prompting bias

e Survey was about new products.

¢ [obacco was not mentioned until
survey completed
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The Meltdown Survey
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s Data Collection
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Respondents who associated the packages of
dissolvable tobacco products below with
candy, mints, or gum.




Respondents who associated the flavors of
dissolvable tobacco products below with
candy, mints, or gum.




Respondents who associated the packages of
dissolvable tobacco products below with
candy, mints, or gum.
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Respondents who associated the flavors of
dissolvable tobacco products below with
candy, mints, or gum.




Packaging perception: TRY Products

Would YOU try it? YES Would YOUR FRIENDS try it? YES




Packaging perception: TRY Products

Would YOU try it? YES Would YOUR FRIENDS try it? YES




Packaging perception: TRY Products

Would YOU try it? YES Would YOUR FRIENDS try it? YES
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Candy, Gum or Mints

-----

of teens thought
Camel Orbs were
candy, mints, or
gum based on its
packaging.



of respondents believed that
Wintergreen, a dissolvable tobacco
product flavor, was associated with
candy, gum or mints.
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el o of respondents believed that Frost, a
- o dissolvable tobacco product flavor, was

associated with candy, gum or mints.

Candy / Mints / Gum Beveragesi Other




)
S )/ ofteens said they would try Camel
" () Fresh Orbs based on its packaging.




‘New Mexico Survey Findings
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Candy, Gum or Mints

SAIVIPLE 5,981 Surveys

Candy, Gum or Mints EEmrﬂragasé Other

- of respondents thought
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. candy, mints, or gum :

- based on its : :

. packaging. 0 of respondents believed that Frost, a
4-8 A) dissolvable tobacco product flavor, was

associated with candy, gum, or mints.

BO(y of respondents believed that Wintergreen, a dissolvable tobacco

O product flavor, was associated with candy, mints, or gum. .,, of teens said they
- _ would try Camel
Ay o 6% Fresh Orbs based on
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The public, especially youth, associate the
flavors and packaging of dissolvable tobacco
products with that of candy, mints, or gum.




Questions?

iInfo@ystreet.org
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